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Abstract - The paper titled role of mass media in sustainable development leading to an outcome in India shall find out the decisive 

contribution of the mainstream Indian media towards fulfilling the goals of sustainable development. As a part of the research, we will 

study the usefulness of sustainable development by taking the impact of climate change in India and how effective prevention through 

climate action as a SDG by the UN can help in reducing the impact created by it, with media acting as a catalyst in making the process 

much easier and faster by generating awareness and knowledge The question that the research paper aims to address and answer is 

how various forms of media, like newspapers, radio, and TV, are propagating the values of sustainability and climate action and 

whether the mass media are prioritizing such content for mass dissemination or not. To consolidate the findings and studies done by 

previous researchers, the paper would consist of a detailed review of literature where we will try to understand the data and solve the 

problem of our research. Furthermore, we will be conducting a data analysis through qualitative means where a sample population 

will be chosen and interviewed in order to extract, understand, and analyze their opinions and suggestions as to whether the media is 

proving itself to be a reckoning force in building a narrative about climate action and how remedial steps can be taken by the 

governments at all levels and the citizens in achieving the goals of SDG 2030 in India. 

 

Index Terms - Mass media, sustainable development, India, climate change, climate action, awareness, knowledge, newspapers, 

radio, TV, dissemination, qualitative analysis, sample population, narrative, remedial steps, SDG 2030 

 

I. INTRODUCTION  

The concept of sustainable development has become a buzzword ever since the United Nations had laid down the 15 SDGs which are 

aimed at offering a blueprint for fostering peace and prosperity for people of the planet, now & into the future. Ever since the 

Sustainability as a concept gained traction among developed and developing countries like India, it became an interestingly important 

concepts to policy makers across the world (Pezzey, J, 1992). In the 21st Century, economic growth has accelerated to facilitate the 

daily needs and wants of the population by mostly utilizing the non- renewable sources like coal, petroleum, natural etc. However, 

this has contributed to almost one third of global greenhouse gases (Kumar.J et al 2020) which has resulted to the massive change in 

the atmospheric conditions because of Climate Change which has led to an increase in the overall temperature, rise in the sea levels, 

melting of glaciers (Henson, 2006) in the Himalayas, erratic monsoons etc. Therefore, the Govt of India along with various 

stakeholders has decided to implement stern measures to fight against Climate Change by adopting the principles of sustainability in 

general and Climate Action as an SDG in particular.  

To ensure that the philosophy and the spirit of Climate Action and SDG is propagated to a large no of audiences, it is important that 

the mass media like Radio, TV, Newspaper steps in to fight against the ill effects of climate change by providing valuable insights and 

suggestions because the society needs to understand and recognize that climate change is a serious problem (Prem Nivas GC et al, 

2016) and the more we are able to mitigate it, the better it is for the society to address the concerns caused by it because climate 

change is mostly responsible for various vector borne diseases like Dengue, Malaria etc during cases of extreme floods. In such cases 

the masses can rely on the media to gain useful information for the purpose of adopting sustainability for a better commitment 

because they are the ones who plays a major role in setting the public agenda constructs meaning, especially with issues related to 

climate change, improving the understanding of risks, responsibilities, democratic politics that can lead to taking special action at the 

policy level (Carvalho, 2010; Carvalho and Burgess, 2005). While the media plays a part in providing essential information to 

enlighten the people about the current situation in which India is currently battling in, it is also the responsibility of the Govt of India 
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to make sure that the measures they are implementing as per the guidelines laid down by the United Nations Conference on 

Sustainable Development to fight against climate change is exercised fully without any lackadaisical mindset and that the media 

should also act as watchdog by questioning the Govt and acting as a fourth pillar to know the progress at which they are fighting 

against this invincible force of nature 

The Indian Govts in the past and in present has been taking plenty of actions at a global stage to project India as the leading force of 

showing the path towards fighting against climate change through sustainable means which includes the National Action Plan for 

Climate Change that aims to prioritize the importance of renewable sources of energy and other areas like Solar Energy, energy 

efficiency, sustainable agriculture (PIB Delhi, 2023) etc along with the Swachh Bharat Abhiyan Campaign .. With the Govt doing 

their best to bring a significant change in the domain of environment and sustainability, the question that pops up in our mind that 

whether the mainstream media are able to gauge the importance of these actions and are considering them to be a part of their daily 

agenda. If we take Television as a mass medium then it has a huge appeal to common person (Ali Azmat, 2021). For instance, News 

channels like NDTV 24*7 have been credited for their programs which are inclined towards informing the masses about the violent 

impacts of climate change. It has been broadcasting various programs like Dettol Banega Swachh Swasth India which hosts Amitabh 

Bacchan with various other experts in the panel to discuss how the Country is performing in areas of cleanliness and environment 

protection which are all synonymous with climate action as SDG.  Other than that, the channel had aired other programs and launched 

various campaigns like the NDTV Toyota green campaign in 2008 which was aimed at creating awareness about the environment, by 

motivating the citizens to make a difference. 

In the domain of print media, Newspapers are taken up as “indicators of larger media trends because they have particularly a strong 

agenda setting influence on policy action along with  public engagement,” (Briggs and Burke, 2005; Starr, 2004) they have been 

instrumental in disseminating news stories which have played a pivotal role in influencing public opinion about how climate change 

can impact their livelihood because we know the climate change has significant impact on agriculture and since newspaper readership 

is mostly concentrated in villages therefore it is important for esteemed dailies to carry news items and editorial that speaks about the 

Govt Initiatives towards improving the agricultural status in the midst of climate change like the National Afforestation Program, 

Green India Movement etc. Other than that, newspapers like The Hindu & Times of India have been influencing the people about how 

and why the Govt at the centre and the states are committed towards the fight against climate change. Also the contribution of radio 

cannot be forgotten because both public broadcaster All India Radio along with Amateur Radio have been decisive enough to work 

day and night. Besides that, during the time of natural disasters, when wire line, mobile phones and other conventional means of 

communications fail, Radio was used as a means of emergency communication (Yadav Prabhanjan et al, 2011) 

II. LITERATURE SURVEY 

The International Journal of Climate Change: Impacts and Responses came up with a journal authored by Radhika Mittal of 

Macquarie University, Sydney tiled Climate Change Coverage in Indian Print Media: A Discourse Analysis had emphasised that how 

Indian newspapers are playing a vital role in establishing a common understanding of the derogatory effects of climate change by 

drawing parallels with the coverage of the Western Media. The paper underscored that “The mass media stand at the intersection of 

this discourse as a conduit between the scientific body, the political community and the public sphere” (Mittal Radhika, 2012). The 

researcher has also taken the reference of the North South divide in terms of media coverage because of which Countries like India 

and China are facing the brunt of the effects of climate change and during that period both China and India had suffered from various 

climate change related incidents like the 2012 Indian heat wave, Assam floods, 2012 North China floods and many more.  

A case study on India was taken to understand the phenomenon where the researcher talked about how the liberalization of economy 

helped in improving the circulation & production of newspaper by making them slimmer, brighter, glossier and market – driven.  

According to Singer 1955, it was observed that the Indian  mass media made use of  ancient oral stories and rituals, along with 

devotional and religious corpus to position themselves successfully as a result environmental issues were taken as a part of the daily 
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affairs of the community which includes cases like the Chipko Movement and the Narmada Bachao Andalan that saw a widespread 

coverage by newspaper which brought diverse viewpoints and opinions among the masses 

As far as the methodology of the research being done by the researcher is concerned, a qualitative study was adopted to know in detail 

about the climate change coverage in 3 prominent, English language broadsheet dailies which included The Hindustan times, The 

Times of India & the Indian Express. The reason behind the author choosing these 3 English newspapers was because of geography, 

high influence, high circulation and easy access and that the newspapers are also very popular in metropolitan cities like Mumbai, 

Delhi etc. The analysis was done by taking into account the placement of news, international perspectives and pattern of coverage and 

studies later revealed that the 3 English newspaper had the same agenda i.e to impart useful information on sustainability and climate 

change but the way of presentation is different between the three. In case of HT & IE, it was observed that climate change news is 

given credence as scientific while TOI tends to consider importance of climate change news if only it is able to generate political and 

financial implications. Also the author noted that IE is credited for publishing editorials on climate change whilst “HT manages to 

give some interesting angles that other papers usually miss because it is the only paper that reveals those at work behind the scenes, 

mainly in India’s laboratories, and thus forge a mutual connection to the common man” (Mittal R, 2012) When it comes to the 

international perspectives, it was understood the HT does their coverage from European point of view as a part of the mutual ties 

between India and EU, with IE being focused mostly on US and that TOI maintains a balance point of view between praising and 

criticism of the US and also the news reports on climate change from other countries like China and Australia  

Similarly in another research paper published in the year 2017 by Nayeem Shokwat of Aligarh Muslim University, titled Climate 

Change in Indian Press, the paper took a straightforward approach in understanding the role of newspaper in handling climate change 

and ushering sustainability. According to Prat, A. (2015), it was noted by the Author that Media is the sole pillar for endowing with 

knowledge and news related to basic events necessary for coherent jurisdictions of people, and that the media like television, radio, 

magazines, newspaper, are said to possess the immense power to inform the public about the truth” (Showkat, 2013). The researcher 

in his paper has also discussed in detail about the climate change which has turned out to be major issues for mankind because of its 

potential to disturb the balance of earth’s biosphere. In the introductory portion of the paper, the author had used plenty of scientific 

datas and arguments to prove the dark reality of climate change and how the problems can aggravate if the media is not conscious 

enough to alert the citizens and the Country.  It is also mentioned that India is the 4th largest greenhouse emitter in the world which 

has been accounting for 5.8% of the overall greenhouse emission whose impact could be felt by everyone in the last 10 years with a 

steady rise in day temperature, scarcity of rainfall during monsoons, extreme weather events etc. However, efforts have been taken 

from the ground level to enlighten the rural masses to ensure green and clean India through sustainable measures. To justify the same 

the author used a statement of a BBC Correspondent named Mark Tully at a public lecture in Aligarh Muslim University where he 

mentioned that with a literacy rate of 74%, India can be instrumental in avoiding the hazards of climate change because of its vibrant 

economy by being the 3rd largest and the diverse demography. As regards to the methodology being taken to conduct the research, the 

author has listed out certain research questions like how major newspapers in India are frequently publishing news on climate change 

to influence people by taking the help of 2 newspapers namely The Hindu & The Times of India & whether these 2 newspapers are 

creating any significant difference in terms of generating scientific arguments to promote sustainability. To explain the reason behind 

taking newspaper for the purpose of answering the proposed research questions, the author stated that print media is the only media 

that can discuss any issue of paramount importance (here- climate action and sustainability). Also the researcher decided to choose 

The Hindu & The Times of India primarily because they are “viewed as indicators and trend-setters, as they carry a large weight in 

influencing Indian polity, thus effecting both the policy-making and public perception, and action thereof. They are widely quoted and 

are shown in television, radio and social media, and as a result, the reach gets further extended manifold” (Showkat Nayeem, 2017) 

For data analysis, the researcher has taken a quantitative approach to evaluate the findings along with content analysis to understand 

the frequency of variables obtained from the research. To understand the coverage of climate change news being prioritized by The 

Hindu and TOI, a time period from 2007-2014 was taken to understand the total no of space being given for climate change stories 

along with total coverage of climate change news in cm2.  As per the figures collected by the researcher, it has been revealed that in 

the year 2007 the percentage of climate change stories for TOI was 0.43% which comprises of 10 climate change stories and 4 photos 
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of climate change out of a total of 2306 news. Similarly in case of The Hindu, 0.53% of climate change stories which translates to 13 

stories along with  5 photos on climate change out of a total of 2466 news. All total in 2007 and 2014 , TOI covered only 2419 cm2 

out of a total of 891990 cm2 with the Hindu edging past TOI with figures of 3965.25 cm2 out of a total of 767508 cm2. After compiling 

all these data, the researcher arrived at a all-round figure of 6384.25 cm2 out of a total space of 1659498 cm2 given for climate change 

news by both The Hindu and TOI. This proves that the space being given by the editors for publishing climate change related stories 

showed a downward trend in 2014 as against in the year 2007 mainly because of the fact that newspapers have decreased the number 

of pages over time (Showkat N 2017). 

In another study conducted by jointly by GC Prem Nivas, C Arul and A. Aram of Anna University Chennai, titled Framing of climate 

change issues in Indian television news channels published by the journal of media and communication and communication studies, 

the authors have emphasised the role of electronic media mainly TV to understand and mitigate the problems of climate change by 

enlightening the citizens of the Country. They have used mainstream English news channels to understand how the coverage of their 

programs are helping people to gain useful information about climate change and adopting the spirit of sustainability. For 

understanding the problem of their research, they have taken 2 popular English news channels namely NDTV 24* 7 and CNN – IBN 

to understand how the climate change news are framed by these news channel and whether their portrayals are able to fulfil the 

agenda of SDG. The methodology of the research involved taking a time period from 2006 to 2012 with the unit of analysis being 

individual news stories in the form of frames, claim maker measurements, etc.  Their findings revealed some interesting figures that 

showed the frequency at which whether these news channels are inviting experts in their shows and bringing in useful problem, 

causes, moral judgements and solutions. During the time frame of 2006-2012, the frequency of both NDTV 24*7 & CNN-IBN were 

468 which included scientists, NGOs IPCC, Policy makers etc who were invited by the news channels to consider their useful 

opinions for analysis. In terms of no of frames of both NDTV 24*7 & CNN-IBN, a frequency of 222 was obtained which showed the 

effort that these 2 news channels have been undertaking to devout their time to discuss the palpable impacts of climate change in 

India. 

A research paper titled Role of Communication in Climate Change and Sustainable development which was published by the Indian 

Edition of the Global Media Journal in 2011 and authored by Dr Y Prabhanjan Yadav & Rapaka Jhansi Rani underscored the basic 

responsibilities that the media in general and a journalist in particular is supposed to play while reporting news stories on climate 

change, disasters etc. The paper began with a brief introduction about climate change and why it has become a matter of concern 

among many of us by taking into account the expectation of the mass media and how the Govt is supposed to bring out ecofriendly 

policies that can benefit a large no of communities from all walks of life. While discussing about self-restraint of the media, the 

researchers has also taken note of the skill factor of environmental journalists as they “must be trained, impart skills, crafts and 

professionalism to be self-restraint and to accurately and intelligibly to report on environmental challenges” (Yadav P et all 2011).  

Besides possessing necessary skills, the authors have also highlighted the basic responsibilities and ethical obligations that the 

journalists are supposed to follow while disseminating climate change related news. As an example, the paper talked in length about 

the expectations of the journalists during the time of disaster reporting (pre disaster phase, disaster & post disaster phase) so that they 

can execute their professional duties properly for timely updates and necessary actions by the administration to avoid unpredictable 

circumstances. Besides elaborating on the responsibilities, the researchers also talked about the expectations from Print media, 

Electronic media, Interpersonal communication channels, amateur radio, folk media etc where they explained the benefits that these 

media tools can offer during the time of crisis. The methodology being taken for conducting the research remains non understandable 

as the researchers have not mentioned anywhere in the paper, but they have taken up 2 case studies on1970 Tropical Cyclone in 

Bangladesh, flood relief activity of 2011 in Andhra Pradesh & the 2011 Japan Tsunami where they have proved their research 

questions as to how the media is able to frame up stories and portraying them as something of greater urgency for wide reach and 

publicity. 

Deepa Tatimani, Sushma Naik & Prof. Onkaragouda Kakade in their research paper which was published by the Journal of Research 

in Humanities and Social Science in 2021 titled “The Role of Television in Creating Awareness About Climate Change Issues Among 

Women” has emphasised the influence of news on climate change among women in India. To understand the phenomena, the authors 
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studied about the socio demographic characteristics of the respondents, role of television in creating awareness along with utilization 

pattern of media. With regards to the methodology, the authors have carried forward their research with a quantitative approach by 

selecting a sample size of 150 respondents from the Vijaypura district for their survey to understand how the datas can give them a 

breakthrough in fulfilling their objectives. The researchers have extracted plenty of useful data from respondents which included their 

annual income, employment status, literacy rate etc because each of these parameters are believed to be influencing the way they are 

supposed to perceive the programs shown on TV. The data analysis also revealed that the majority of the respondents usually watch 

TV for entertainment purpose with few preferring TV for gaining knowledge. But in terms of the fact whether TV is playing a 

decisive role towards environmental courage or not, the researchers have revealed from their survey that the respondents are agreeing 

to this without any objections which proves that TV is undoubtedly playing a very constructive role to generate awareness on 

sustainability among women to step up their fight against climate change as the same was evident when the survey has shown the 

highest preference for TV over newspaper, radio and Social Media. 

The IOSOR Journal of Humanities And Social Science came up with a very interesting research paper in the year 2013 “titled Role of 

Media in Creating Awareness about Climate Change- A Case Study of Bijapur City” by Dr. Onkargouda Kakade, Shilpa Hiremath 

and Namrata Raut. The authors have used a case study to find out how the media has proved themselves to be an effective tool in 

creating climate change awareness among the masses of Bijapur City in Karnataka. Their objective was to find out the that which 

media is best suited for getting favourable and useful coverage on climate change along with its utilization, relevancy, awareness 

generation and way of coverage. The researchers have followed the quantitative approach by adopting the random sampling method 

where a total of 150 respondents were chosen from the Karnataka State University for Women in Bijapur. The survey has revealed 

figures which showed a favourable preference for TV as a reliable source for getting useful information on climate change as all other 

parameters like time spent, percentage of climate change information in various forms, engagement etc have shown that TV is the 

only media that can help them in equipping themselves with the information needed to know the drastic effects of climate change. 

Dr Azmaat Ali in his research Paper titled “Exploring the Contribution of media in advancing sustainable development gaols in 

India” briefly spoke about the role of sustainable development goals with the paper underscoring that :News media can play an 

important role in floating awareness about the Sustainable Development Goals” (Ali Azamaat 2021). The research paper took various 

SDGS into account to study how the agendas of these SDG goals are disseminated to the viewers by the Media. This paper has not 

taken any particular media into account but in the section Indian Media & the SDGS, the author has taken the reference of TV 

campaigns like NDTV Toyota Green Campaign which was run by NDTV in 2008 to promote the importance of making our country 

green and clean.Besides programs on Climate action, there are examples of other TV programs which highlighted the campaigns of 

other SDG like Beti Baccchao Beti Parao, Swacch Bharat Abhiyan, Swarva Siksha Abhiyan to make citizens realise the need to 

understand and take part in the developmental process through sustainable means. However, the research paper lacks a basic 

methodology that could have provided a brief insight as to how various forms of media portrayed the different types of SDGs among 

people of various age groups in a particular region of the Country. 

Huma Parveen of Aligarh Muslim University in her research paper titled “A Study of the Coverage of Environment and Sustainable 

Development in India” which was published in December 2016 studied about the importance, impact and relevance that print media 

can have when it comes to covering news on sustainable development. The paper has highlighted that “Print media is an omnipresent 

medium which is powered with a legacy or great usage, carrying the potential capacity to capture wide public attention and 

influencing policy decisions far and wide” (Parveen H, 2016) that can help in making the Govt administrations realise and adopt the 

need of sustainability for a greater cause. The researcher has explained in her research paper with a theoretical aspect by taking the 

concept of Agenda Setting theory and how this theory is helping newspapers to choose news on sustainability as a part of their agenda 

to generate greater coverage among readers. The research objectives involved finding out the prominence given to environment and 

sustainable development coverage in national dailies according to page location along with different categories of environmental 

coverage etc. The methodology involved taking Times of India and understanding the stated objectives by analysing the issues of each 

month from 1st Jan to 31st December 2014. The study has shown that news on sustainability were published in various formats during 

the entire year for all 12 newspapers which carried a total of 28 environmental/sustainable development related contents like wildlife, 
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forest, disaster, weather etc and that the author came to a conclusion that environment and sustainable development issues were given 

considerable place in the newspaper 

III. METHODOLOGY 

To delve deeper and in order gain a comprehensive understanding about the topic of the research, the basic research design that has 

been chosen includes a qualitative approach that would be exploratory in nature but also descriptive in some ways. Besides that, the 

method of collecting data would involve the process of an in-depth interview where the chosen sample population would mostly 

include students belonging in the age group of 21-26 yrs with the research universe being Amity University Noida. The reason behind 

choosing the sample population from the age group of 21-26 yrs. is because the topic requires the opinions and the thoughts of what 

the youth population are thinking since they are going to be the future nation builders who will be influencing the future generation in 

dealing with issues of sustainability for a greater cause.  

As far as the data collection method is concerned, the research design would focus entirely on collecting both primary as well as 

secondary data in order to draw contrast between opinions provided by the respondents as well the datas published by other 

researchers in their publication in the past. The sampling method would be based on convenience sampling, non-probability sampling 

and non-random sampling method with a sample size of  6 after attaining the saturation point. 

 

Following are the set of questions that were asked to the interviewees for the in-depth interview  

Q1. As a Indian citizen how much do you feel that the media is contributing towards the effort of promoting sustainability 

Q2. According to you which mass media channel can heavily influence the perception towards climate change and why? 

Q3. Have you come across any information or any campaign launched by the media that aims to propagate the importance and 

relevance of any Govt initiative with an agenda to sensitize people on climate change. What are your views on it? 

Q4. Do you think that the present-day mainstream news channels are focusing on promoting the necessary inputs on climate 

change during prime time shows or during panel discussions? If yes then why and if no then why 

Q5. There are certain documentaries and movies on climate change related disasters so do you feel that they are able to enlighten 

us with the harrowing impacts of climate change 

Q6. In the coming future, can we expect any outcome if the media is capable enough to drive our thoughts towards ensuring a 

sustainable future? According to you what should be the possible outcomes? 

 

IV. DATA ANALYSIS & FINDINGS 

With reference to the data obtained from the interviewees for the first question the basic theorical framework that can be understood is 

that the mass media in general like TV has failed to captivate the audience in terms of captivating the minds of the audience towards 

making them understand the dark realities of climate change. One of the respondents have also pointed out in the interview that 

nowadays the role of NGO has increased over time and they have started to reach out to people on a personal level to make them 

understand how sustainable practices as Environmental NGOs can play a very vital role in helping to plug the unwanted gaps by 

conducting extensive research to facilitate policy development, building institutional capacity, and carrying independent dialogue with 

civil society to help people follow and preach more sustainable lifestyles (Alam Tanzeed et al,  2012) which will ultimately benefit 

societies in the long run 

While another respondent spoke about the preference that the media aims to project that results to side stepping of news on climate 

change and focusing on stories related to politics except the role of certain western media like the BBC whose past records says that 

they have invested heavily on sensitizing people on generating regular awareness on sustainable lifestyle. 
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Source- Media and climate change observatory 

 

 In the domain of India, the problem is mostly as to what the media feels is more imp as a result, they usually sidestep the issue of 

climate change as something that wont fetch them with TRP, viewership and engagement. In one of the statistical diagrams published 

by Media & Climate change observatory from 2004-2022 that tracks the overall global newspaper coverage on global warming, the 

frequency of news on climate change in Asia is comparatively lesser as that of Oceania, Europe, Central America etc which indicates 

the gruesome reality that developing countries like India is facing with which makes Indians less aware with the ground realities of 

climate change 7 global warming. But in a nutshell the overall opinions that viewers have shared for this question will send a warning 

signal to the Indian Media for not being very serious with the way they approach the news stories on sustainable development, SDG, 

Climate Change & Global Warming etc  

 

For the 2nd question that wanted to know from the interviewees that which media channel can help in influencing consumer perception 

on climate change, the respondents have shared plenty of options in terms of how media can reach out to people with their message as 

per the convenience & needs. Two respondents took the reference of social media because of its feasible nature as a result the 

popularity of social media in general has reached far and wide.  

 

Source- The Social Demographics 

According to the statistical data above, we can understand that people belonging in the age group of 18-29 are heavy users of snapchat 

whereas the age group of 50-59 are more active on Facebook and 30-39 age group in LinkedIn. On the basis of the usage, people can 

acquire important updates and information on climate change very easily.  For instance, to educate the age group of 18 to 29-year-olds 

on climate change, Snapchat might be a worthy choice, on the other hand, to educate the age group of 50 to 59 years old on climate 

change, Facebook is a better choice. Other than that in other research being conducted by researchers, it was found that 98.3% of the 

respondents has heard about climate change through social media while 48.6% discussed it with friends on their network with 

Facebook having the largest subscription and dissemination of climate change information (Oluwatusin 2016). 
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Interestingly the other responses came in favour of TV and community radio because TV incorporates audio & visuals which can 

design opinions and awareness towards the perception of climate change to a large extent as the psychological tenacity of attention of 

the mass nowadays are mostly attuned on the lines of visuals and short-sized crisp content. Other than that The factor of time crunch 

also plays a magnanimous role in creating our favouritism for a particular type of media to get educated and influenced on certain 

types of information that require urgent notice. Also, the community radio has successfully been able to mobilize a large no of rural 

masses in India in putting up a spirited fight against climate change by acting as a knowledge tool during disasters like Cyclones, 

flood etc and also in facilitating development by disseminating information related to rural development, nutrition, education and 

other issues related to village governance that enables a degree of social change through communication (Indira Mannar 2014) 

 

The 3rd question that wants to know from the respondents as to whether they have come across any awareness campaign on climate 

change being propagated by the Media then respondents had shown some degree of cluelessness as to when and how they have come 

across such campaigns. It is to be noted that the Govt of India has launched plenty of missions under their climate change policy 

which notably includes the These are National Solar Mission , National Mission for Enhanced Energy Efficiency, National Mission 

for Sustaining the Himalayan Ecosystem, National Mission on Sustainable Habitat,  National Mission on Strategic Knowledge for 

Climate Change, National Water Mission National Mission for a Green India (GIM), and National Mission for Sustainable 

Agriculture, Swachh Bharat Abhiyan etc. In spite of having some many projects on improving the scope for ensuring a sustainable 

future, the media has failed from their end as the respondents are not sure as to when they have come across any campaign for the last 

time. Upon interviewing the respondents, most of them haven’t come across any media campaigns on climate change except the 

Prime Minister’s Green India Campaign and the Swachh Bharat Abhiyan Campaign. This further proves the point that the Indian 

media has almost failed to prioritize the requirement of broadcasting/publishing stories on recent climate change actions because it 

was felt by many that due to commercial decisions and a shortage of trained science journalists than a lack of interest among readers 

and viewers. 

 

Source- The Research Gate 

The 4th question aims to delve deeper into the mindset of the interviewees as to whether the prime time shows that are aired by the 

mainstream media channels are able to catch up with the expectation of the viewers by devoting a segment of it in discussing climate 

change issues and how it can effect the Nation as a whole. The respondents have sharply reacted to the insensitive approach of the 

news channel when they are hosting prime time shows as majority of them are based on propaganda views which can never have the 

potential to do something for the betterment of the society. One of the respondents have pointed that politics becomes the major topic 

of interest among the host but instead of engaging in fruitful discussions on  how the Government’s intervention can save the country 

from being the victim of global warming, the shows are mostly focused on diverting the core issues from the society by bringing 

issues like anti national activities of Opposition, India Pakistan, CBI, ED etc According to a survey which was done from 19th March 

to 24th March 2022 to understand the kind of prime-time debates being hosted by the national media, it has been revealed that half of 

their agendas were focused on brainwashing the viewers on Bengal Violence and Kashmir Files since these 2 issues have enormous 

political implications that goes in favour of the ruling party in the Centre. But the pie chart has not shown any indication of climate 
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change related topics for prime -time programs which proves the point that the Indian Media is focused more on indulging in 

propaganda-based news reporting rather than practising the art of an accountable and a responsible pillar of the society. 

 

 

Source- The Wire 

 

Now in order to understand that how movies and documentaries can help in inspiring people to understand the notion of sustainability, 

a question was asked to the interviewees that how the same can help in making people realize the need to bring a change in their day 

to day habits. Majority of the responses were in favour of the fact that documentaries can actually be a very useful tool in generating 

useful awareness among people as climate change documentaries have emerged as a popular means to reach audiences in efforts to 

elevate concern and stimulate action on climate change (Ashley Bieniek, 2019).  

 

For the last question that aims to know from the interviewees that what are the possible outcomes that can be expected from us if the 

media is serious enough to delve into the various aspects of climate change and sustainable development goals, then the respondents 

were of the view that the contribution of the media is the most vital requirement to initiate the early seeds of change because the 

media can only propagate values and views that would help the common citizens to realise the necessity of keeping our planet earth 

and our country clean , green and healthy. 

Nowadays the concept of environment media has emerged because of the growing public interest to address climate change and 

related efforts and initiatives which are in line with requirements towards environmental conservation and the launching of 

programmes that deal with environmental issues. According to a journal, Global Environmental Change, in 2021 it was revealed that 

the mainstream media cover climate issues within the purview of natural disasters, but it mostly focuses more on the negative 

consequences of not addressing climate change rather than highlighting key solutions and successful international experiences (Global 

Times, 2023) because of which the outcomes that are expected from the people to harbour the values of sustainable future becomes 

null & void. In such case if the media focuses on the local impact of climate change and its practical solutions, the it can further lead 

to improved public engagement. 

If the mainstream media along with the environmental media starts to contribute towards the effort of bridging the communication gap 

then we can expect numerous outcome which as per the interviewees includes increased grater public awareness, policy advocacy, 

collective action, greater accountability from governments and corporations, Usage of  less of non-biodegradable items, Emission of 

less pollutants into air, water and soil, Giving 60 percent weightage to handcrafted goods and 40 percent weightage to industry made 

goods. All these factors not only promote sustainability but also brings a health alternative to unemployment as well that promotes a 

mandatory green zone for professional as well as personal spaces. 

V. CONCLUSIONS 

From the study it can be concluded that the role of media towards cementing the ideals of a sustainable future among the people is 

very integral because as far as the SDG are concerned, the media also has a decisive role to play to achieve the goals of climate action 

by 2030 so that we are able to avert the possible damage that can be caused because of global warming. 

 

Although the Indian media be it TV, Radio, Newspaper or social media have been instrumental in the past but over the last few years, 

it has been observed that the role which they are playing as a 4th pillar of democracy has been eroding because of their biassed and 

propaganda-based reporting that has resulted to sidelining of critical issues of mankind which also includes the environmental 
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concerns as well. So as long as the media is vigilant enough to educate the Indian masses about the need to follow the principles of 

sustainable development, then we can expect changes in the day-to-day habits among people in the form of various outcomes like 

practicing afforestation, reducing pollution in their respective surroundings, following the path of cleanliness, CSR in the form of 

plantation drives, lesser use of plastics and the list goes on. The only differentiating factor that keeps India and the developed nations 

like the US in the opposite direction is the role of media towards awareness creation and to keep India at par with the performance of 

the developed counties in the environmental sector, the Media needs to change their overall approach. 

 

From the interview the responses of the interviewees had obliquely referred that the focus of the media needs to shift from sticking 

towards commercial interest to a more holistic approach so that people from all sections of the society are easily informed about the 

current status of our atmospheric condition, the campaigns launched by the Govt towards guaranteeing sustainability and lastly the 

decisions being taken by the international bodies related to how the world can step up their fight against climate change to achieve the 

milestone of SDG by 2030. 
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