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Abstract - This study examines the socio-economic challenges and policy outreach among tribal entrepreneurs in Wayanad through a 

gender informed lens, and proposes the BRIDGE Model as an integrated intervention framework. Drawing on a cross sectional survey 

of 100 male and female tribal micro entrepreneurs across Wayanad, district, the study employs descriptive statistics, independent 

samples t tests, one way ANOVA, and effect size measures (Cohen’s d, Hedges’ g, Glass’s Δ) to quantify disparities in financial, 

marketing, and socio cultural problems. The study also assesses awareness and perceived efficacy of key welfare schemes and 

communication that female entrepreneurs consistently report significantly greater difficulty across most domains, particularly in 

informal financing, health/climate vulnerabilities, and cultural constraints, while scheme uptake remains uneven despite high approval 

among a few beneficiaries. Personal communication and television dominate information flows, whereas print and the internet, though 

trusted, have limited reach. Synthesizing these insights, the BRIDGE Model outlines six pillars—Build Capacity & Awareness; 

Reinforce Infrastructure & Connectivity; Initiate Financial & Policy Support; Develop Market Linkages & Value Addition; Generate 

Promotion & Branding; and Empower Sustainable Livelihoods, each mapped directly to identified gaps. The framework offers 

policymakers, NGOs, and community stakeholders a scalable roadmap to enhance scheme penetration, address gendered inequities, 

and foster inclusive, sustainable tribal enterprise development in Wayanad and comparable contexts. 

 

Index Terms - Tribal Entrepreneurship, Gender Disparities, Socio-Economic Challenges, Policy Interventions, BRIDGE Model 

I. INTRODUCTION 

Tribal communities in India constitute one of the most socio-economically vulnerable groups, and within this demographic, Kerala’s 

tribal entrepreneurs occupy a uniquely precarious position. Scattered across the Western Ghats, these Adivasi populations rely heavily 

on non-timber forest products (NTFPs), traditional crafts, and small-scale agriculture for their livelihoods. Despite rich indigenous 

knowledge and resource endowments, tribal enterprises remain stymied by poor infrastructure, limited market access, and a lack of 

formal support structures. In Kerala, where scheduled tribes account for only 1.5 percent of the state’s population, their contribution to 

regional economic development is often overshadowed by structural barriers and inadequate policy outreach. 

Layered atop these systemic challenges is a pronounced gender dimension. Our survey findings reveal that female tribal entrepreneurs 

consistently report greater difficulty than their male counterparts in securing working capital, accessing informal credit, and 

leveraging technical know-how. Women also bear disproportionate burdens related to health risks, climate variability, and political or 

cultural interventions. Simultaneously, awareness of key welfare schemes—such as TRIFED, the Tribal Sub Plan, and the Vanbandhu 

Kalyan Yojana—varies widely, with many initiatives showing high approval among a few respondents but low overall penetration. 

Communication channels mirror this unevenness: personal networks and television dominate information flow, while newspapers and 

the Internet, though highly trusted by those who use them, remain under utilized. 

Although prior studies have examined individual facets of tribal well-being, there is a critical gap in synthesizing these dimensions 

into an integrated framework, particularly one that foregrounds gendered experiences. This research addresses that gap by conducting 

a gender based analysis of socio-economic challenges across financial, marketing, and other problem domains, and by evaluating the 

reach and efficacy of existing policy interventions and communication media. Through descriptive statistics, ANOVA tests, and effect 

size measures, we document which issues exhibit the greatest disparities and where policy support is most urgently needed. 

To translate these insights into actionable strategy, the researcher proposes the BRIDGE Model, a six-pillar conceptual framework 

designed to Build capacity & awareness, Reinforce infrastructure & connectivity, Initiate financial & policy support, Develop market 

linkages & value addition, Generate promotion & branding, and ultimately Empower sustainable livelihoods. By mapping each pillar 

directly to the core obstacles uncovered in our analysis, the BRIDGE Model offers a scalable roadmap for policymakers, NGOs, and 

community leaders to coordinate interventions and monitor progress. 
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II. STATEMENT OF THE PROBLEM 

Despite Kerala’s strong overall development indicators, tribal entrepreneurs remain marginalized by entrenched structural barriers: 

limited access to affordable credit and working capital, underdeveloped transport and digital infrastructure, exploitative market 

intermediaries, and insufficient support for value addition and branding. Although welfare schemes such as TRIFED, the Tribal Sub 

Plan, and Vanbandhu Kalyan Yojana exist to alleviate these constraints, their outreach is uneven; few beneficiaries rate them highly, 

while overall awareness and uptake remain low, undermining their intended impact. 

Overlaying these challenges is a pronounced gender dimension: female tribal entrepreneurs face significantly greater difficulty than 

men in securing informal loans, accessing technical training, and coping with health  and climate-related disruptions. Cultural and 

political constraints further marginalize women’s voices in community forums and cooperative decision-making. Yet most existing 

studies overlook these gendered dynamics, treating tribal entrepreneurship as gender neutral. This research, therefore, aims to quantify 

gender based disparities in financial, marketing, and other socio-economic problems; evaluate the awareness and perceived efficacy of 

key welfare schemes and communication channels; and integrate these insights into the BRIDGE Model—a unified framework that 

aligns targeted interventions with the specific obstacles identified. 

 

III. SIGNIFICANCE OF THE STUDY 

This study holds significant value for policymakers, development practitioners, and academic researchers by providing a rigorously 

documented, gender‐informed assessment of the socio‐economic barriers confronting Wayanad’s tribal entrepreneurs and the 

uneven reach of key welfare schemes and communication channels. By quantifying how financial, marketing, and socio‐cultural 

constraints disproportionately affect women and evaluating which interventions enjoy both high approval and limited penetration, our 

findings offer evidence‐based guidance for more equitable resource allocation and program design. Moreover, the proposed 

BRIDGE Model translates these insights into a clear, scalable framework—linking capacity building, infrastructure, finance, market 

access, and branding directly to identified gaps—thus equipping government agencies, NGOs, and community cooperatives with a 

roadmap to enhance scheme uptake, strengthen tribal livelihoods, and foster inclusive, sustainable enterprise development both within 

Wayanad and in similar contexts elsewhere. 

 

IV. SCOPE OF THE STUDY 

This study is confined to the tribal entrepreneur population of Wayanad, Kerala, primarily within the Western Ghats settlements of 

Wayanad, examining both male and female participants through a structured survey on financial, marketing, and socio-cultural 

challenges, as well as their awareness of and engagement with key welfare schemes and communication media. Using descriptive 

statistics, ANOVA tests, and effect size measures, it identifies gender-based disparities across these domains and evaluates the 

relative penetration and perceived efficacy of each scheme and channel. Finally, by synthesizing these empirical insights into the 

BRIDGE Model’s five intervention pillars, the study offers a targeted framework for policy and program design, while 

acknowledging that its findings are specific to Kerala’s tribal context and may require adaptation for other regions. 

 

V.OBJECTIVES 

1. Identifying gender disparities in socio-economic challenges. 

2. Assessing the awareness and impact of government schemes among tribal entrepreneurs. 

3. Investigating communication channels used by these entrepreneurs. 

4. Analyzing how gender influences perceptions of socio-economic issues.. 
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VI. RESEARCH METHODOLOGY 

The study employed a quantitative, cross-sectional survey design targeting tribal entrepreneurs in Wayanad’s Wayanad 

district. 

a)  Population and Sampling 

The population comprises registered and informal tribal micro-entrepreneurs comprising both men and women across 

selected panchayats. Using purposive stratified sampling, villages have been stratified by tribal community and gender, and a 

total sample of 100 respondents has been drawn to ensure gender comparisons. 

b) Data Collection Instrument 

A structured questionnaire was developed from the literature and was pre-tested in a pilot of 15 respondents and gathering 

information on: 

 Socio-demographic profile 

 Financial challenges 

 Marketing constraints 

 Other socio cultural problems  

 Awareness & evaluation of welfare schemes 

 Usage and trust in communication media 

c) Data Collection Procedure 

The researcher has conducted face-to-face interviews, ensuring cultural sensitivity and informed consent. Responses have 

been entered directly into a digital tablet form to minimize transcription errors. 

d) Data Analysis 

 Descriptive statistics profile scheme awareness and problem intensity by gender. 

 Independent samples t tests test gender differences in mean scores. 

 One-way ANOVA examines subgroup differences for key marketing constraints. 

 Effect size measures Cohen’s d, Hedges’ g, and Glass’s Δ quantify the magnitude of gender gaps. 

 All analyses have been performed in SPSS v.25, with significance set at p < 0.05. 

e) Model Development 

Finally, empirical findings have been synthesized into the BRIDGE Model. Each pillar has been mapped to specific 

challenges identified, and the model’s logical consistency has been validated through expert feedback from policymakers and 

tribal development practitioners. 

This mixed but predominantly quantitative approach ensured a robust, gender sensitive assessment of tribal entrepreneurs’ constraints 

and lays a solid foundation for the BRIDGE Model’s practical application. 

 

VII. REVIEW OF LITERATURE 

a) Socio-Economic Marginalization and Tribal Entrepreneurship 

Early studies emphasize the historical marginalization of India’s tribal populations, highlighting how land alienation, limited 

human capital investments, and cultural ostracism have suppressed indigenous entrepreneurship. Xaxa (2001) argues that, 

despite constitutional safeguards, scheduled tribes remain excluded from mainstream economic opportunities due to 

persistent infrastructural deficits and policy neglect. Mungekar (2012) and Debbarma & Ping (2014) further document how 

tribal enterprises, rooted in forest-based livelihoods, struggle to transition from subsistence to market-oriented production 

without targeted support. 

b) Financial Constraints and Market Linkages 

A recurring theme is the critical barrier posed by inadequate finance and weak market access. Dey (2017) identifies “credit 

poverty” as endemic: tribal producers lack collateral for formal bank loans and are forced to rely on high-cost informal 

lenders. This financial exclusion compounds with poor market linkages. Rao (2015) notes that tribal artisans and NTFP (non-



TIJER || ISSN 2349-9249 || © April 2025, Volume 12, Issue 4 || www.tijer.org 

TIJER2504083 TIJER – INTERNATIONAL RESEARCH JOURNAL  www.tijer.org a555 
 

timber forest product) gatherers often receive less than half the true wholesale price because of exploitative intermediaries 

and the absence of collective bargaining structures. 

c) Infrastructure, Connectivity, and Value Addition 

Physical and digital infrastructure deficits are frequently cited as choke points for tribal entrepreneurship. Mahalingam 

(1992) highlights how forest track roads, if non motorable, dramatically inflate transport costs and spoilage rates for 

perishable goods. More recent work by Bawa et al. (2007) underscores the potential of ICT kiosks and solar-powered micro 

grids to reduce information asymmetries and open new e-market avenues. Yet, such interventions remain pilot scale, with 

limited geographic reach. 

d) Gendered Dimensions of Tribal Enterprise 

A distinct strand of literature examines how gender compounds these socio-economic obstacles. Rao & Murthy (2018) and 

Mahapatra (2020) find that tribal women face “double marginalization”: in addition to systemic tribal exclusion, they 

contend with restricted mobility, lack of asset ownership, and cultural norms that limit their participation in cooperatives and 

training programs. Empirical studies in Odisha and Chhattisgarh (Prasad & Das, 2005) show women reporting significantly 

higher difficulty in obtaining working capital and accessing market information, mirroring our survey findings. 

e) Policy Interventions and Scheme Outreach 

Numerous government schemes target tribal welfare, TRIFED, the Tribal Sub Plan, Vanbandhu Kalyan Yojana—yet 

scholars point to serious lapses in scheme design, awareness generation, and local implementation (Planning Commission, 

2011; Ministry of Tribal Affairs, 2020). Thressiamma Varghese (2005) observes that even well-funded sub-plans fail to 

reach remote hamlets due to bureaucratic bottlenecks, while beneficiaries often lack clear information on entitlements. 

Studies advocate for more devolved, community‐driven delivery mechanisms to boost uptake. 

f) Towards Integrated Intervention Frameworks 

Responding to these piecemeal approaches, recent scholarship calls for comprehensive, multi-pillar frameworks. Atheriyil 

(2008) and Steur (2009) outline the need for models that simultaneously address capacity building, infrastructure, finance, 

market linkages, and branding. However, few such models have been operationalized with rigorous gender disaggregation. 

The present BRIDGE Model builds on this gap, synthesizing thematic insights into a unified strategy that aligns each 

intervention pillar with the specific socio-economic and gender based gaps identified in Kerala’s tribal context. 

 

VIII.RESEARCH GAP 

Although a substantial body of work has documented the socio economic marginalization of India’s tribal communities and 

the barriers to their entrepreneurial activities—ranging from financial exclusion and poor infrastructure to exploitative 

market intermediaries—these studies often treat tribal entrepreneurship as a monolithic phenomenon. Few investigations 

disaggregate the experiences of male and female entrepreneurs, and even fewer examine how gender interacts with specific 

policy instruments, such as TRIFED, the Tribal Sub Plan, and Vanbandhu Kalyan Yojana. Moreover, while isolated 

interventions in capacity building, infrastructure, or market linkages have been evaluated in pilot contexts, there remains a 

paucity of research that systematically assesses the actual reach and efficacy of these schemes among tribal entrepreneurs, 

particularly in the unique socio-cultural landscape of Kerala’s Western Ghats. 

Equally under explored is the role of communication channels in mediating policy awareness and entrepreneurial 

performance. Although personal networks, mass media, and digital platforms are recognized as important conduits of 

information, there is little empirical evidence on their relative impact or gendered usage patterns within tribal settings. 

Finally, existing frameworks tend to address individual challenges in a siloed fashion, lacking an overarching model that 

integrates financial, infrastructural, market, and promotional interventions in a cohesive, gender responsive manner. This gap 

underscores the need for a comprehensive, context-specific framework, such as the proposed BRIDGE Model, that aligns 

targeted policy measures with the lived realities of both male and female tribal entrepreneurs in Wayanad.. 
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Figure: Research Gap 

 

IX.RESULTS AND DISCUSSIONS 

(1) Tribal Welfare Schemes and their Communication Medium 

Table 9.1 

Tribal Welfare Schemes and their Communication medium 

Scheme Weight Rank Mean SD 

a. TRIFED 52 5 4.96 0.198 

b. Special central assistance to tribal sub scheme 50 6 5.00 0.000 

c. Food Support/Security Programme 50 6 5.00 0.000 

d. Critical Gap Filling Scheme under TSP 58 2 4.84 0.370 

e. Schemes Implemented with Grant – in – Aid 50 6 5.00 0.000 

f. Pooled Fund for Special Projects under TSP 54 4 4.92 0.395 

g. Assistance to Marriage 54 4 4.92 0.395 

h. ST Promoters 56 3 4.88 0.593 

i. Organization of Oorukoottams 110 3 3.80 0.851 

j. Special Programme 50 6 5.00 0.000 

k. Vanbandhu Kalyan Yojana 52 5 4.96 0.283 

 

Communication Facility 

a. Newspaper 55 6 4.90 0.303 

b. Television 202 2 1.96 0.604 

c. Mobile phone 152 3 2.96 0.347 

d. Internet 64 5 4.72 0.536 

e. Radio 118 4 3.44 0.993 

f. Personal Communication 235 1 1.832 0.702 

Source: Authors’ Calculation  

 

Organization of Oorukoottams scored the highest weight, though it had a moderate mean score and a relatively high SD, suggesting 

mixed responses or partial awareness. ST Promoters was also ranked high, showing solid awareness and consistent support. Special 

Central Assistance, Food Security Programme, Grant-in-Aid Schemes, and Special Programme all had perfect mean scores, 

with zero standard deviation — meaning every respondent rated them the highest. However, they had relatively low weights, 

which implies fewer respondents may have been aware of or used them. While some schemes receive perfect ratings, their lower 

overall weight and rank may indicate limited outreach or awareness, whereas more recognized schemes like Oorukoottams and ST 

Promoters reflect  
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Personal communication was ranked 1, indicating high reliance on direct communication. Television ranked 2, showing high 

usage and visibility, though its mean score suggests it is less effective or trusted for specific information. Mobile phones are 

widely used, indicating growing digital penetration, although they are less dominant than TV. Newspapers had lower usage but a 

high mean, meaning those who use it trust it strongly. Radio reflects moderate reach but widely varied engagement levels. 

Despite a lower weight, Internet access indicates that those with access find it highly useful, but access remains limited. 

 

(2) Influence of Gender on Financial Problems 

Table 9.2 

Influence of Gender on Financial Problems 

Financial Problems Gender N Mean SD SE Mean 

Lack of working capital 
Male 44 1.5455 0.50965 0.10866 

Female 56 2.2857 0.46004 0.08694 

Non-availability of bank loan 
Male 44 1 0 0 

Female 56 1.2857 0.46004 0.08694 

High rate of interest 
Male 44 1 0 0 

Female 56 1.2857 0.46004 0.08694 

Increased credit sales 
Male 44 1 0 0 

Female 56 1.25 0.58531 0.11061 

Lack of private money lenders 
Male 44 1.7273 0.7673 0.16359 

Female 56 3 0 0 

Lack of supporting price 
Male 44 1 0 0 

Female 56 1.1786 0.39002 0.07371 

Price of raw material 
Male 44 2 0 0 

Female 56 2.3214 0.47559 0.08988 

Source: Authors’ Calculation  

 

Across all financial parameters, female respondents consistently report higher mean scores, indicating greater financial 

difficulty. The gap is widest in access to informal lending (private money lenders) and working capital availability, which 

reflects systemic gender bias in access to credit and informal networks. The standard deviations for females are low or zero, 

suggesting uniform experience among women, whereas men’s scores vary more. 

 

(3) Influence of Gender on Marketing Problems 

Table 9.3 

Influence of Gender on Marketing Problems 

Marketings Problems  SS df MS F Sig 

Competition 

Between Groups 3.667 6 1.222 

67.467 0.000 Within Groups 0.833 92 0.018 

Total 4.500 98  

Transportation problem 

Between Groups 0 6 0 

0 InSig Within Groups 0 92 0 

Total 0 98  

Credit Sales 

Between Groups 16.713 6 5.571 

61.505 0.000 Within Groups 4.167 92 0.091 

Total 20.880 98  

Lack of storage facilities 

Between Groups 7.187 6 2.396 

38.893 0.000 Within Groups 2.833 92 0.062 

Total 10.02 98  

Lack of Govt support 

Between Groups 0.147 6 0.049 

2.699 0.057 Within Groups 0.833 92 0.018 

Total 0.98 98  

Low price Between Groups 0 6 0 0 InSig 
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Within Groups 0 92 0 

Total 0 98  

Lack of market intelligence 

Between Groups 4.987 6 1.662 

44.113 0.000 Within Groups 1.733 92 0.038 

Total 6.72 98  

Source: Authors’ Calculation  

 

Competition, credit, storage, and market intelligence are major problem areas with significant variability among tribal sub-groups. 

Transport and low-price issues are universal problems, suggesting these are systemic challenges across the tribal population. 

Government support shows some variation, but it is not statistically strong enough to confirm significant inequality. 

 

(4) Influence of Gender on Other Problems 

Table 9.4 

Influence of Gender on Other Problems 

Other Problems Gender N Mean SD SE Mean 

Climate conditions 
Male 44 1 0 0 

Female 56 1.5357 0.50787 0.09598 

Political intervention 
Male 44 2.7727 0.42893 0.09145 

Female 56 3 0 0 

Lack of technical know-how 
Male 44 1 0 0 

Female 56 1.1786 0.39002 0.07371 

Lack of knowledge-education 
Male 44 1 0 0 

Female 56 1.0714 0.26227 0.04956 

Health problems 
Male 44 1 0 0 

Female 56 1.5357 0.74447 0.14069 

Lack of job opportunities 
Male 44 1 0 0 

Female 56 1.3571 0.48795 0.09221 

Over-collection of products by outside 
Male 44 1 0 0 

Female 56 1.4286 0.50395 0.09524 

Cultural intervention 
Male 44 2.8636 0.35125 0.07489 

Female 56 3 0 0 

Source: Authors’ Calculation  

 

Gender Disparity: Across all listed problem areas, female respondents report consistently higher mean values, implying greater 

intensity of problems compared to their male counterparts. For nearly all issues, male responses have a Standard Deviation of 0, 

meaning every male respondent gave the same answer. In contrast, females’ Standard Deviations are greater than 0, showing a 

more diverse or nuanced experience. 

 

This table emphasizes the gendered nature of tribal challenges, where women consistently bear a greater burden across social, 

economic, and environmental domains. While both men and women face structural issues (e.g., political/cultural interference), 

targeted interventions for women’s health, skill training, and employment are urgently needed to bridge these disparities. 
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(5) Influence of Gender on Problems 

Table 9.5 

Influence of Gender on Problems 

Problems  Standardiser Point Estimate 
95% Confidence Interval 

Lower Upper 

Tough competition 

Cohen's d 0.29252 -0.61 -1.179 -0.036 

Hedges' correction 0.29719 -0.601 -1.16 -0.035 

Glass's delta 0.39002 -0.458 -1.025 0.118 

Credit sales 

Cohen's d 0.59261 -0.964 -1.55 -0.369 

Hedges' correction 0.60208 -0.949 -1.526 -0.363 

Glass's delta 0.79015 -0.723 -1.308 -0.127 

Lack of storage facilities 

Cohen's d 0.43899 -0.569 -1.136 0.003 

Hedges' correction 0.446 -0.561 -1.119 0.003 

Glass's delta 0.58531 -0.427 -0.993 0.146 

Lack of Govt support 

Cohen's d 0.14174 -0.252 -0.811 0.31 

Hedges' correction 0.144 -0.248 -0.799 0.305 

Glass's delta 0.18898 -0.189 -0.748 0.373 

Lack of market intelligence 

Cohen's d 0.34503 -0.828 -1.406 -0.242 

Hedges' correction 0.35054 -0.815 -1.384 -0.238 

Glass's delta 0.46004 -0.621 -1.198 -0.034 

Source: Authors’ Calculation  

 

The table presents a comparative effect size analysis of various marketing-related problems using three standard statistical metrics: 

Cohen's d, Hedges' correction, and Glass's delta. These are widely used to measure the magnitude of differences between two 

groups, male and female, across several challenges. 

 

This table strengthens the argument that challenges are experienced differently across gender lines, especially for credit sales, 

competition, and market intelligence. These insights can guide targeted interventions such as female-focused credit programs, 

competitive capacity-building initiatives, and localized market intelligence training for more vulnerable groups. 

 

(6) BRIDGE Model 

 

 
Fig. BRIDGE Model 
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To address the multifaceted socio-economic challenges faced by tribal entrepreneurs in Wayanad, the present study proposes a 

conceptual intervention framework titled the BRIDGE Model. This model is designed to bridge the persistent gap between the current 

socio-economic status of tribal communities and their potential for sustainable entrepreneurial growth. It is rooted in the recognition 

that tribal livelihoods are constrained by a cluster of interrelated issues—namely, lack of awareness and education, infrastructural 

deficits, limited financial access, weak market linkages, and insufficient promotional support. The BRIDGE Model simplifies and 

organizes these challenges into a structured response that aligns with developmental goals and government policy frameworks. 

The BRIDGE Model comprises five strategic pillars: 

• B – Build Capacity & Awareness 

• R – Reinforce Infrastructure & Connectivity 

• I – Initiate Financial & Policy Support 

• D – Develop Market Linkages & Value Addition 

• G – Generate Promotion & Branding Initiatives 

• E – Empower Sustainable Livelihoods 

 

Each pillar directly responds to a specific set of core problems. The Build Capacity & Awareness component focuses on basic 

literacy, vocational skills, and awareness of existing welfare schemes. Reinforce Infrastructure & Connectivity addresses the 

physical and digital barriers tribal entrepreneurs face by promoting rural road construction, internet access, and clean water 

availability. Initiate Financial & Policy Support advocates for inclusive financial instruments, such as collateral-free loans and price 

guarantees. Develop Market Linkages & Value Addition encourages the formation of tribal cooperatives, collective marketing 

units, and the use of technology for price intelligence. Lastly, Generate Promotion & Branding Initiatives promotes tribal products 

through unified branding strategies, digital platforms, and cultural exhibitions. These five pillars are designed to function 

collaboratively, with each contributing to the model’s final goal—Empower Sustainable Livelihoods, the 'E' of the BRIDGE Model. 

 

The BRIDGE Model thus provides a cohesive and scalable approach to improving the socio-economic condition of tribal cmmunities. 

It allows researchers, policymakers, and NGOs to adopt a structured framework for identifying bottlenecks, implementing targeted 

interventions, and monitoring progress toward upliftment goals. Each component is measurable, adaptable to local contexts, and 

aligned with national priorities such as Aatmanirbhar Bharat and the Tribal Sub-Plan (TSP). Moreover, the model incorporates a 

feedback mechanism, allowing for continuous refinement based on community response and policy effectiveness. 

 

By bridging the gap between tribal potential and market opportunities, the BRIDGE Model ensures that socio-economic development 

is not only inclusive but also participatory and sustainable. This model not only provides direction for immediate policy action but 

also serves as a long-term strategy for tribal empowerment and entrepreneurial resilience in Wayanad and beyond. 

 

X.FINDINGS 

a) .Schemes like the Special Programme, the Food Security Programme, and the Grant-in-Aid were widely known 

b) Organization of Oorukoottams had the highest engagement. This indicates it is widely known, but may have mixed 

opinions. 

c) Major communication facilities available are Television. 

d) Respondents are depending on communication media, like personal communication. 

e) Personal communication and Television dominate in usage. However, Newspapers and the Internet, though less accessed, 

are highly rated, showing potential for impactful communication if reach is improved. 

f) The major financial problem faced by the tribals is lack of supporting price for their products and increased credit sales..  

g) Majority of the respondents do not have the knowledge about TRIFFED. 

h) Competition, credit, storage, and market intelligence are major problem areas with significant variability among tribal sub-

groups. 

i) Transport and low price issues are universal problems, suggesting these are systemic challenges across the tribal 

population. 

j) Government support shows some variation, but it is not statistically strong enough to confirm significant inequality. 

k) Health and Climate Issues appear to significantly affect women, likely due to their roles in resource collection and 

caregiving. 

l) Political and Cultural Intervention: Rated highest by both genders, indicating deep-rooted structural and traditional 

challenges affecting autonomy and decision-making. 

m) Job Opportunities and Technical Know-how: Lack of skill development and employment disproportionately hampers 

female empowerment. 

n) Credit sales show the largest and most consistent gender-based gap, indicating a robust, meaningful difference in how 

males and females perceive or are impacted by this problem. 

o) Tough competition and lack of market intelligence show a small to moderate effect, suggesting that one group consistently 

feels more disadvantaged in competitive or information-based contexts. 

p) Lack of storage facilities has a moderate effect but is not conclusively significant. This may imply variation across regions 

or inconsistency in experiences. 

q) Lack of government support shows a negligible effect size,  meaning no reliable difference between gender in terms of 

perceived support. 
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XI.SUGGESTIONS 

a) Organize scheme awareness camps in each tribal hamlet—leveraging local tribal leaders and Peer Educators—to explain 

eligibility criteria, application processes, and entitlements under TRIFED, the Tribal Sub Plan, Vanbandhu Kalyan 

Yojana, and related programmes. 

b) Prioritize last-mile road improvements and year-round maintenance in forest border villages to reduce logistics costs and 

ensure reliable market access.. 

c) Collaborate with banks to launch a “Tribal Microfinance Window” offering collateral-free, low-interest loans and flexible 

repayment schedules tied to seasonal income cycles. 

d) Implement a “Supporting Price” mechanism for key non-timber forest products, ensuring price floors that cushion 

producers against market volatility. 

e) Develop community guarantee funds or group lending models that pool nominal contributions to serve as mutual 

collateral, thereby reducing dependence on predatory moneylenders. 

f) Set up shared storage, sorting, and grading units under public–private partnership models, with capacity for basic 

processing and packaging to meet quality standards. 

g) Launch a state-led branding campaign, complete with an authenticity seal and story cards that highlight each community’s 

unique heritage and sustainable practices. 

h) Curate e-commerce storefronts in partnership with leading online marketplaces, and train a cohort of tribal youth as digital 

ambassadors to manage listings, orders, and customer queries. 

i) Offer gender sensitive health camps that align with local health missions, focusing on waterborne diseases, maternal care, 

and mental health support for women entrepreneurs. 

j) Constitute a multi stakeholder steering committee—comprising tribal representatives, government officials, NGOs, and 

private sector partners—to oversee BRIDGE Model roll out, monitor KPIs, and resolve implementation bottlenecks. 

k) Establish a real time feedback loop using quarterly participatory reviews at the panchayat level, enabling rapid course 

corrections based on community inputs and ground realities. 

l) Plan for phased scaling, beginning with pilot clusters where gaps are most acute, followed by gradual expansion and peer 

learning exchanges across districts. 

m) Commission periodic impact assessments to measure changes in household incomes, market participation, and gender 

parity, feeding results back into model refinement.. 

 

XII.CONCLUSIONS 

The study’s quantitative analysis reveals that Wayanad’s tribal entrepreneurs—especially women—face pronounced barriers in 

accessing credit, technical training, and health or climate resilience, while grappling with exploitative intermediaries and unevenly 

reaching welfare schemes like TRIFED, the Tribal Sub‑Plan, and Vanbandhu Kalyan Yojana. In light of these gendered disparities 

and policy gaps, we propose the BRIDGE Model—a six‑pillar framework that aligns targeted interventions in capacity building, 

infrastructure, finance, market linkages, branding, and empowerment with the specific challenges identified. By integrating empirical 

insights with community realities, the BRIDGE Model offers policymakers, NGOs, and development agencies a unified roadmap for 

fostering inclusive, sustainable tribal entrepreneurship that elevates both economic participation and equity across Kerala’s tribal 

communities. 
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