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Abstract - The researchers did the review with the intend to quantify the "Investors Awareness towards different 

sorts of Mutual Funds". It centers its consideration towards the conceivable outcomes of measuring the desires 

and fulfillment level of more shared reserve items. It additionally intends to recommend strategies to enhance 

the present level of recognition. The review will help the AMC in understanding the desires, future needs and 

necessities and protests of the purchasers. The review had been devoted basically towards the advancement of 

item or idea in the Bhubaneswar Market. The  Descriptive research plan is used in  review. The analyst utilized 

the Primary information accumulation technique in his review by confining an organized Questionnaire. The 

researcher ran with helpful sort of inspecting strategy in her review. The example is taken as 204 by the 

specialist. With the end goal of Analysis and Interpretation the specialist utilized the accompanying measurable 

apparatuses to be specific Simple Percentage Analysis, Chi-Square Test, Karl Pearson's Correlation and One 

way Anova. In view of the Analysis and Interpretation the researcher touched base out with the real discoveries 

in her review and Suggestions are given in such a route along these lines, to the point that the investors can 

accomplish the riches expansion.  

 

Index Terms - Investor, Awareness, Mutual Fund, Socio Economic Factors. 

  

1.    INTRODUCTION  

  Indian economy up to 1991 was shut economy. Private players were not permitted to go into Indian market. It 

was the arm of the administration, controlling whole store network of creation, supply and appropriation of 

different merchandise and enterprises; however political establishments were not ready to deal with the 

profitable assets. Low rate of GDP, GNP, funds and high rate of unemployment were the main qualities of 

Indian economy before 1991.The pay winning and salary spending exercises is a piece of budgetary framework. 

It channelizes the investment funds of million Consumers into massive capital development. Today, Consumers 

have substantial number of alternative accessible for venture i.e. Securities exchange, Bank F.D., Insurance 

(ULIPS), Mutual assets, PPF, NSC, KVP and so on. All these money related instruments assemble budgetary 

assets in the economy. Common store is additionally performing same capacity, yet it has certain unmistakable 

components over the other venture roads. i.e. similar hazard return profile, straightforwardness, liquidity and so 

on with the development of money related framework in India, shared assets have turned out to be more 

mainstream as contrast with other venture alternative. Other than that, Consumers can get master information, 

different plans i.e. obligation, development, half breed, adjusted, and gold and so forth have made an 

extraordinary effect on the Consumers mindfulness for hazard and return profile. 

 

2. ABOUT MUTUAL FUND  

Mutual fund is an investment instrument which mobilizes the savings of millions of small and retail Consumers 

into huge capital formation. The basic objective behind investment in mutual fund is goods return with relative 

low risk. Consumers invest their money into mutual fund through Asset Management Company (AMC). There 

are experts available in the market, which are in constant touch with micro and macro aggregates of the 

economy viz. share market, consumer preference; trend, fashion etc. act as fund manager. When investor invest 

some money in mutual fund, the invested amount is converted into units at prevailing price of fund (generally 

called NAV- Net Asset Value), which are declared on daily working basis. If the value of units that is NAV 

increases that would be appreciation in the invested amount and if it decrease the value of invested amount 

decreases. 
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3. MUTUAL FUND – AN INDIAN PERSPECTIVE  

The Indian Mutual Fund industry has seen huge development in the previous couple of years driven by ideal 

monetary and statistic elements, for example, rising salary, rising sparing rate, rising wage acquiring spending 

action and so forth. Shared finances in India was right off the bat propelled in July 1964 by UTI, with the goal 

of work of individual funds into monstrous capital development by putting it in capital market, other than that 

there was solid requirement for channelizing family unit reserve funds for flow and making it accessible for 

corporate for their profitable utilize. In the meantime it was felt that UTI could be a viable alternative to cross 

over any barrier between individual sparing and capital development. UTI delighted in the imposing business 

model for just about two decades. In mid 90’s the accompanying players went into the market. They are SBI 

(1987), Can Bank (1987), LIC (1989), Indian Bank (1990), Bank of India (1990), PNB (1990), GIC (1991) and 

so forth. 

 

4. LITERATURE REVIEW  

 According to K. Lashmana Rao (2017) made analysis of investor’s Awareness towards mutual fund 

schemes, he made conclusion SEBI, AMFI, and IRDA should take appropriate steps to enhance 

Consumers knowledge for making more prudent decisions.  

 Desigan et al. (2006) conducted a study on women investor Awareness towards investment 

selection. Accordingly, women Consumers generally avoid mutual fund, the main reason is lack of 

awareness, investment procedures, entry and exit move etc.  

 Anand and Murugalah (2004) explored that, in order to attract investor financial industries requires 

innovation in developing and delivering financial services to survive and even to earn profit. 

 According to Lu Zheng (1999) majority of Consumers, investing in mutual fund; do invest on the 

basis of short-term future performance and them use fund specific information for their selection 

decision.  

 Raja (1998) examined several Consumers and found that there is impact of demographical variables 

such as age, gender, income etc. 

 

5. NEED FOR STUDY  

The research involves only a general study related to the investment Awareness of investors towards mutual 

funds. The research would reveal results regarding the Investment Awareness of various investors about mutual 

funds and thus in turn, helps the organization to identify the Awareness of various investors and to improve the 

marketing of mutual funds. 

 

6. OBECTIVES OF THE STUDY 

 To find out the level of awareness towards mutual fund investment  

 To assess the association between annual household income of the respondents and category of mutual 

fund investment.  

 To find out the relation between age and Preference for their investment. 

 

7. HYPOTHESIS OF THE STUDY 

Null Hypothesis: (Ho): There is no association between annual household income of the respondents and 

category of mutual fund investment  

Null hypothesis (Ho): There is no significant difference between age wise classification and Preference for 

investment. 
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8. METHODOLOGY  

Research Design: This study is based on Descriptive Research and the data is collected from 140 sample 

respondents. 

          ANALYSIS: Demographic Variables 

Simple percentage analysis 

 

Variables Factors Frequency 

Age Below 30 years 25 

31 - 40 years 52 

41 - 50 years 45 

50 above 18 

Total 140 

Gender male 75 

female 65 

total 140 

Annual household income Less than 1.5 lakhs 15 

Between 1.5 to 3 lakhs 52 

Between 3 to 5 lakhs 33 

Above 5 lakhs 40 

Total 140 

Qualification Below graduate 18 

Graduate 32 

Post graduate 65 

professional 25 

Total  140 

Customers' interest towards the 

types of Mutual Funds 

UTI 30 

Reliance 25 

SBI 20 

ICICI 65 

Others 10 

Total 140 

Benefits from Mutual Funds Yes 110 

No 30 

total 140 

Purpose of Investment Return  85 

Safety  25 

Principal  20 

Diversification  10 

Total  140 

Preference for Investment Fixed deposit 49 

Property 36 

Mutual fund 22 

Insurance  23 

Shares 10 

Total  140 

Level of Risks Mini risk 68 

Moderate risk  42 

High risk 30 

total 140 
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Expected Return Less than 10% 34 

Between 10-30% 76 

Above 30% 30 

Total  140 

Satisfaction in Mutual Fund 

Investment 

Very good  38 

Good  64 

Neutral  24 

Poor  10 

Very poor  4 

Total  140 

Awareness Totally ignorant  7 

Partial knowledge of mutual 

funds 

78 

Aware only of any specific 

scheme in which you invested 

45 

Fully aware 10 

Total 140 

   Interpretation: 

   In the above table 7.14% of the people are fully aware and 5% of the people are totally ignorant and 32.14% 

of the people are aware only specific schemes and 55.71% of the people are partial knowledge of mutual funds. 

 

  Chi-Square Test for Annual household income vs. Preference for investment  

  Null Hypothesis: (Ho): There is no association between annual household income of the respondents and 

category of mutual fund investment.  

Alternative Hypothesis: (H1): There is association between annual household income of the respondents and 

category of mutual fund investment.  

Chi-Square Tests  

 Value Df Asymp. Sig. (2-

Sided) 

Pearson Chi-Square 

Likelihood ratio 

Linear-by-Linear 

Association 

No. of valid cases 

195.470a 

227.817 

110.544 

140 

12 

12 

 1 

.000 

.000 

.000 

 

a. 7 cells (35.0%) have expected count less than 5. The minimum expected count is 1.07.  

 

Interpretation: As the significance (p) value being 0.000 is less than the 0.05. Therefore, the null hypothesis is 

rejected and alternative hypothesis is accepted. So, there is association between annual household income of the 

respondents and category of mutual fund investment. 

 

One Way Anova for 

Age wise classification vs. Preference for investment 

  

Null hypothesis (Ho): There is no significant difference between age wise classification and Preference for 

investment  

Alternate hypothesis (H1): There is significant difference between age wise classification and Preference for 

investment      
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  ANOVA 

  

 

Interpretation: As significance (p) value being 0.000, it is less than 0.05 Therefore, the null hypothesis is 

rejected and alternative hypothesis is accepted. So, There is a significance difference between age wise 

classification and Preference for investment. 

 

9. FINDINGS  

 About 46% of respondents are occupied with bank shared reserve and 69% respondents know about 

various tax cut of putting resources into common store.  

 About 54% of respondents concurred the significance of putting resources into shared store and 33% 

respondents know about the classification of their speculation they make.  

 About 63% of respondents are furnished with essential wellspring of data for putting resources into shared 

reserve and 88% of respondents concurred that common store can give an exceptional yield to them.  

 About 76% of respondent know about the level of hazard they take and 73% of respondents know about 

their normal return. 

 About 90% of respondents are happy with our organization speculation and 64% respondents are 

making singular amount measure of venture.  

  About 44% of respondents are gaining profit returns they expected and 62% of respondents are of good 

conclusion of shared reserve.  

  About 42% of respondents have high inclination for speculation and 64% respondents are fulfilled in 

common reserve venture.  

 About 80% of respondents are by and by happy with their life from a money related perspective.  

 About 55.7% of respondents know about span of venture they make. 

 

10. SUGGESTIONS  

 Various respondents didn't know about the shared store items and the sort of common reserve plans 

and the hazard related with shared store items. So Mutual reserve organizations ought to give finish data 

of different items to their financial specialists.  

 Customers i.e., financial specialists charges ought to be decreased in this way expanding the quantity 

of speculators towards venture.  

 The common store organizations to expand their market estimate by method for opening more 

dissemination focuses at the different urban and semi-urban markets.  

 If the organization enhances the classifications of venture, then client will demonstrate the enthusiasm 

to contribute more. 

 

11. CONCLUSION 

Common store organizations help speculators by furnishing them with a qualified reserve director. 

Progressively, in India, finance supervisors are procuring worldwide confirmations like CFA and MBA which 

help them be at the forefront of the information in the contributing scene. Since common store organization 

gather cash from a huge number of speculators, they accomplish economies of scale. The cost of running a 

shared store is partitioned between a bigger pools of cash and consequently common assets can offer the 

speculator a lower cost option of dealing with their assets. In India shared assets are controlled by the Securities 

and Exchange Board of India, which gives solace to the speculators. SEBI requires the shared assets to reveal 

 Sum of squares Df Mean 

Square 

F Sig. 

Between Groups 

Within groups  

Total 

106.447 

   24.089 

130.536 

    3 

136 

139 

35.482 

0.177 

200.324 .000 
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their portfolios not less than six month to month, which helps the financial specialists keep track whether the 

store is putting resources into line with its destinations or not. 
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