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Abstract: One way to lower poverty, stop migration, and increase jobs in rural areas is through rural
entrepreneurship. The necessity for sustainable entrepreneurial activity, primary factors of success, and obstacles to
innovation in rural areas will all be discussed in this research. In this regard, a model has been taken into consideration
to develop a rural entrepreneurship region that is sustainable through the creation of an orderly connection between the
key elements of entrepreneurship. The most significant obstacles are: lack of access to finance and infrastructure,
difficulties providing products and services, focus on only one industry or business, low chance risk in communities,
and lack of assistance for institutions. In order to attain sustainability, an examination and study of rural business
ownership is necessary. The method used in this research is qualitative, and the goals it sets are descriptive before
moving on to analysis. The findings show that rural improvement is essential to achieving complete growth, and the
best investment in achieving this objective is to encourage sustainable entrepreneurship in rural areas. This is because
entrepreneurship has the capacity to acknowledge opportunities, resources, and issues in the environment while
coming up with novel solutions that contribute to the development of different community and ecological aspects.
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INDRODUCTION

In order to attain sustainability, an examination and study of rural entrepreneurship is necessary. This study's
methodology is qualitative in nature, and the goals it sets are description before moving on to analysis. The findings
show that rural improvement is essential to achieving complete growth, and the most beneficial investment in
achieving this objective is to encourage environmentally conscious business in rural regions. This can be done because
entrepreneurial activity has the capacity to acknowledge possibilities, assets, and issues in the natural world while
coming up with novel solutions that contribute to the development of different community and environmental factors.
evidence indicates that, particularly within the current environment, the form and operation of communities give and
support advantages for smaller and independent businesses. In reality, the landscape and atmosphere of the community
in its current state support new industries like tourism, leisure, the preservation of historical sites, and the production
of high-quality foods, all of which are the major pillars of small, independent companies.

As an economic and social phenomena, entrepreneurs is influenced by a variety of circumstances. Some analysts feel
that economic conditions are the primary driver of entrepreneurial activity, along with innovation, transformation, and
other factors, in the growth of a community's economy.

Services related to manufacturing (Markley, 2005). One activity that can address several significant issues in rural
areas—such as joblessness and poor money, a shortage of financial variety, and others—is entrepreneurial. This
activity also has a favourable effect overall different aspects of village existence (Faraji et al., 2011). As a result, the
investigation's initial focus was on the features and issues of Iran's rural people before turning to the significance of
sustainable development in communities or the necessary conditions.

METHODOLOGY

This study in implementation process is qualitative,in objective descriptive and then analytic and in results is
also developmental. Library and digital studies have been applied to collect information from resources and
reliable documents (Fig. 1). Research scope in this study is the investigation of sustainable rural
entrepreneurship.

Questions:
Where might sustainability rural business ownership play a part of growth as a strategy component?
Which constitute the key drivers, roadblocks, and limitations for rural entrepreneurial activity?

Objectives:
Identifying and conducting studies on the factors that contribute to rural innovator's growth and

sustainability
delivering solutions that are needed to foster successful entrepreneurial activity in agriculture
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THEORETICAL FOUNDATIONS

Problems of rural populations: Researchers and political leaders give particular focus to rural development
and resolving their issues in various nations. According to worldwide scientists, the development of villages
and poverty eradication programmes ought to be specifically & explicitly taken into consideration in addition
to financial regulation & macroeconomic strategies to promote growth in the economy (Mirza and Reza,
2004). Before discussing the significance of entrepreneurship in rural regions, it is necessary to highlight
several of the greatest significant issues facing regional demographics:

e A significant amount of impoverished farmers

e Unequal living conditions among rural residents

e Village immigration

e Communities were evacuated as a result of the movement's persistence or growth.
e The susceptibility for communities to hazards from nature

e Remote communities' joblessness and economic issues

e Lack of social services, particularly among farmers

e The erratic nature of the community's arrangement of settlements (Rezvani, 2005)

Entrepreneur is seen to be among of the most successful solutions available today for resolving issues in
rural areas; it serves as an example for achieving economic and social goals.

Emphasis on sustainable rural entrepreneurship: Nowadays, enterprise is a central topic in discussions about
every aspect of creation, therefore many scholars are attempting to look at how innovation is developing in pertinent
fields based on their area of expertise. among the more significant groups that has likely always paid attention to the
subject of entrepreneurial activity is the development of agriculture.

The establishment of non-farm jobs is the most crucial issue in discussions regarding rural growth, and in this context,
villager empowerment is crucial.

In general terms, business plays the following roles in rural advancement:

Availability to necessary products and services for communities
cluster prosperity

limiting immigrants to urban areas

enhancing the state of health and safety nets in rural areas
stimulating fresh company development

facilitating the expansion of current employment

Entrepreneurship development in village: The three following fundamental prerequisites must be prioritised for
the growth of small business ownership in the community:

Entrepreneurship culture: A social system that promotes enterprise is known as the entrepreneurial society. The
following fundamental objectives guide the creation of an entrepreneurial society:

e establishing requirements for rural entrepreneurship education
e promoting villager involvement in proposals for entrepreneurial activity in rural areas

e Promoting entrepreneurship in the community through state and nonprofit organisations (Shafeghat et al.,
2008)

Training: A broad range of knowledge and skills must be familiarised in in order to set up and oversee a functioning
economic unit in a community; rural youngsters frequently lack these abilities. Conducting entrepreneurial education
sessions as well as providing counselling in this area constitutes two of the key strategies for promoting
entrepreneurial growth in communities. In these programmes of instruction, the following four kinds of abilities
needed by businessmen are highlighted:

e Depending on the nature of business conducted, academic and technical expertise
e Management of finances, promotional activities, managerial, and people issues are among
management competencies.

e Skills for entrepreneurship include the capacity to spot and seize emerging markets and to come up
with creative approaches to problems.
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e Personnel qualities such as independence, assurance in oneself, inventiveness, and commitment Staff
members who attain greater levels of necessary abilities may help their businesses go from being in
their infancy to being growing more competing on a worldwide scale (Shafeghat et al., 2008).

Development of infrastructures and superstructures: The circumstances necessary over business ownership to
grow in communities are created by giving businessmen the opportunity to utilise funding, especially funding at risk,
by giving them loans, by developing transportation infrastructure and expanding information and communication
systems, by connecting them to knowledge assets along with the public at large, by expanding community
establishments for daily life, and by situations similar to these. In this context, the nations offer major initiatives to
build entrepreneurial ecosystems; a few basic ones are:

Exemption from taxation supporting the modernisation of small and medium-sized enterprises supporting the
development of networks and collaboration among small and medium-sized businesses (Shafeghat et al., 2008)

Effective factors on success of sustainable rural entrepreneurship: In some regions, the growth of business
ownership can be said to be significantly influenced by the context of entrepreneurship (Gnyawali and Fogel, 1994). If
entrepreneurial activity has become properly directed as well as the conditions that are essential for such people are
offered, it may result in a variety of implications for various spheres of personal and social life due to its nature as a
complex, multidisciplinary, and innovative endeavour. A rural individual can develop a business venture under a
variety of conditions, including personal characteristics and motivation, education, culture and customs, laws, policies,
and technical skills. This may result in a variety of implications for social, economic, and behavioural habits, among
other things. In light of these possibilities and difficulties These elements favouring small farms can help them achieve
enormous success. Their performance may be largely dependent on the initial motivational factors, such as
excitement, optimism, curiosity, and dedication (Eftekhari and Hamdolah, 2011).

According to an outline, the following social, economic, the environment, and institutional elements are classified as
having an impact on rural business ownership:

Economical factors: Today's rural development strategies have been updated, and numerous international and
national organisations place a strong emphasis on reducing impoverishment by means of economic growth. As
consequently, business growth in rural areas requires novel approaches, that can be achieved by encouraging
entrepreneurship and enabling environmental policies (Davis, 2004).

Since concentrating on local economic resources through local entrepreneurship development is one of economic
development approaches in these areas, utilising local businessmen might boost people's endeavours to attain
socioeconomic durability.

The primary premise for financial discussions about enterprise from rural settings is that rural populations would act
rationally given the small amount of money they have. In this sense, entrepreneurial is viewed as an arrangement that
allows for optimal utilisation of resources by taking into account both the strengths and future potential of outlying
regions as well as their shortcomings and risks (Heaton, 2005).

The following factors ought to be taken into consideration from an economic perspective: luring investors and capital
to rural areas; providing financial assistance and negligible-interest loans to dwellers; raising settlers' understanding of
both national and global markets and consumer demands; diversifying manufacturing and rural operations, with
agriculture serving as the dominant activity; developing processing and complementary industries in rural areas; etc.
(Eftekhari and Hamdolah, 2011). (Verheul et al., 2001) the beginning, innovative activity, and competition.

Social factors: Since someone who develops innovative concepts has social circumstances, which include loved ones
features, ranging community customs, participation and cooperation, relatives, close friends, and the neighbours, and
these can aid in achieving accomplishment, social and cultural factors have up until now been an outcome of prejudice
towards business ownership. In order to generate entrepreneurial behaviours, Anderson emphasises social elements
including already-existing positions in the community, lived experiences, family background, degree of education and
awareness, social class, or organisational structures (Alison, 1990).

In a social sense, entrepreneur helps and has good effects on rural residents since it generates employment, lessens
social tensions, and also enables the plundering of natural resources and their activation for production. With the
government, enterprise provides social advantages to the community, resulting in a kind of socio-economic growth
within a neighbourhood.

Growth in the economy occurs more quickly in communities where entrepreneurship engagement is stronger
(Behkish, 2002).
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Environmental-infrastructural factors :1It is essential to take into account that growth component that has successful
influences on the growing processes has grown more crucial as biological resources and the demands of future
generations of humans have drawn more attention. As a result, entrepreneurs in rural areas is unavoidable given this
situation; rural residents have a tight interaction with their surroundings due to their fundamental, structural, and
functional character. On the other hand, agriculture is carried out as one about the significant activities in the natural
setting and in an open area influenced by natural factors such as soil and climate type; as a result, taking the
environment into consideration when developing rural entrepreneurship and agriculturalist is very important for
helping minimise dangers to the environment, make efficient use of assets and other things. subsequently is important
to improve the application of appropriate models and environmental resources like water, soil, and weather; to provide
adequate the basis and facilities like electricity, roads, and cellphone; to provide residents with new technologies and
knowledge; to increase getting around; as well as think about interpersonal interactions (Eftekhari and Hamdolah,
2011).

Institutional factors: Although every endeavour requires a certain amount of organising and organisation at multiple
tiers, whether international or neighbourhood, entrepreneurship cannot be done without taking into consideration the
role of various organisations and entities. There is consequently connections throughout both the public and private
sectors as well as the activities that all promote entrepreneurs (Maia, 2002).

To build successful and sustainable rural entrepreneurship and improve its efficacy of visibility in remote
environments, some or all of the aforementioned criteria should be taken into consideration. As a result, a current,
comprehensive look at management reveals that a flexible approach to the growth of rural enterprise is more
successful than a prejudiced one (Fig. 2).

Barriers and restrictions: Inadequate abilities, a lack of financial resources, and overall lack of understanding
regarding the advantages of starting a company at the neighbourhood scale are observable impediments to
entrepreneurial success, especially within remote areas (Eftekhari and Hamdolah, 2011). Other obstacles to
entrepreneurial activity include long and hard labour, the risk of departing all applied capital, and uncertainty and
ambiguity in the proceeds from entrepreneurship (Fadaie et al., 2010).

An environment that does not encourage entrepreneurial activity, a distance between the market and services, a lack of
access to financing, less opportunities for communication and networking possibilities, and a lack of industrial clusters
to spur development are all hurdles to enterprise (Markley, 2002).

Providing model based on theoretical bases for research: Because to a logical relationship amongst the
components that have an impact on entrepreneurship, a model for sustainable rural entrepreneurship may be created
(Fig. 3). To aid in the development of rural groups, an entrepreneurial theoretical model is required, that itself
necessitates recognising dependent factors including the interaction that exists among them (Allen et al., 2003).
Regarding technical expertise and human capital in formal and indigenous knowledge, resources, financial capital, and
collaborative domains in entrepreneurial activity, this type of venture capital for rural regions will be offered (Fig. 4).

DISCUSSION AND CONCLUSION

The spread of entrepreneurial activity and agricultural growth may be sped up by establishing collaborative areas of
governance in communities. environmentally friendly rural entrepreneurship is a method for motivating and building
competence in rural regions in order to transform the present way of life into an ideal human sequence, closing the gap
between urban areas and the countryside and establishing institutionalised, economic, social, and environmental
equality.

To grow rural businesses and modernise produced items in villages, it is appropriate to integrate old technologies
already present in rural regions with new technologies and to have a cluster mindset towards growth. The most
successful rural growth plans combine integrated rural growth, environmentally friendly growth, and settlements
ordering techniques.

Processing industries in villages or their surrounding areas can increase productivity or boost development in these
places.

Communities' shifting economic frameworks and efforts to close the growth gap are reflected in nations that are
transitioning from an administrative to an entrepreneurship status. Conclusion: Three primary approaches to fostering
sustained entrepreneurial activity in rural areas must be taken into account when preparation:

bringing commerce from urban to rural areas, which is completely useless
with supporting procedures, that managers and lawmakers typically ignore, preserve and broaden the current
organisation
Promoting the establishment of new businesses in rural regions, which is typically thought about but needs extensive
preparation
In order to foster and improve rural business ownership in the context of the long-term sustainability of these areas,
the planning of the economic and social environment in villages is very effective in attracting adolescents and
qualified workers and specialists.
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