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Abstract

Educational institutions face twin challenges in today’s competitive environ- ment:
ensuring higher student admissions and maintaining consistent attendance. Declining
enrollment in certain courses and absenteeism due to socio-economic, technological, and
motivational factors have raised concerns for administrators and teachers alike.  This
paper explores strategies to attract students for admission through institutional branding,
community engagement, and innovative pedagogy. Further, it examines approac.
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1 Introduction

Admission and attendance are critical indicators of the performance of educational insti-
tutions. While admission numbers reflect the reputation and attractiveness of a college,
attendance signifies student satisfaction, motivation, and the effectiveness of pedagogy.
NEP 2020 emphasizes inclusive and equitable access to education, but practical imple-
mentation requires systemic and innovative measures to bring students into institutions and
retain them in classrooms.

2  Objectives of the Study
1. To identify strategies for attracting students to academic programs.
2. To analyze factors influencing classroom attendance.

3. To explore the role of pedagogy, infrastructure, and community engagement in
student enrollment and retention.

4. To suggest a framework for sustainable admission growth and attendance improve- ment.

JNRID2510009 ’ JOURNAL OF NOVEL RESEARCH AND INNOVATIVE DEVELOPMENT | JNRID.ORG ‘ ab5



JNRID || ISSN 2984-8687 || © October 2025, Volume 3, Issue 10
3 Methodology

This paper adopts a mixed qualitative and quantitative approach:
» Review of existing policy documents and case studies.

* Reflections from classrooms and admission drives

 Analysis of attendance data and enrollment trends.

» Comparative analysis of traditional and modern strategies.

4 Strategies to Attract Students for Admission

4.1 Institutional Branding and Outreach

Organizing open days, school visits, career guidance programs, and alumni interaction to
showcase success stories. Using social media platforms, websites, and digital brochures to
reach wider audiences.

4.2  Skill-Oriented and Value-Added Courses

Offering add-on courses in ICT, languages, entrepreneurship, and soft skills. Integrating
certificate courses that directly enhance employability.

4.3 Community Engagement

Conducting extension activities, NSS/NCC drives, and awareness programs in rural and
semi-urban areas. Building trust with parents through counseling sessions.

4.4  Scholarships and Financial Assistance

Highlighting government schemes, fee waivers, and institutional scholarships to promote
inclusivity.

5 Strategies to Improve Attendance

5.1 Engaging Pedagogy

Interactive teaching using ICT tools (OBS Studio, smart boards, simulations). Activity-
based learning such as debates, role-plays, field visits, and experiments.

5.2  Motivation and Counseling

Mentorship programs where teachers monitor academic and personal growth. Counseling
sessions for students with chronic absenteeism.

5.3 Infrastructure and Environment

Comfortable classrooms, libraries, and digital facilities to attract students daily. Safe
campus with recreational spaces increases belongingness.
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5.4 Attendance Monitoring Systems

Biometric or digital attendance tracking to ensure accuracy. Linking attendance to in-
ternal assessment or co-curricular opportunities.

5.5 Co-Curricular and Cultural Activities

Organizing seminars, poster competitions, cultural days, and sports. Providing platforms to
showcase talent increases student attachment.

6 Mathematical Perspective on Attendance

Let

N,
A= % 100 )
LV

where Ng = actual number of attended classes and Nt = total number of scheduled
classes.

For example, if a student attends 42 out of 50 classes:

3

42
A=%>< 100 = 84% 2

An institutional goal can be set at A > 75%. By tracking mathematically, adminis-
trators can identify at-risk students early and implement corrective measures.

7 Challenges

« Competition from private institutions with advanced infrastructure.

» Economic constraints on students.

 Over-dependence on online content reducing classroom attendance.

 Lack of teacher training in modern pedagogy.

8 Recommendations

1. Create student-friendly admission campaigns with digital presence.

Establish student mentorship and counseling systems.

Integrate blended learning models combining classroom and digital pedagogy.

Provide financial and academic support for weaker sections.

a & w N

Continuously monitor attendance and reward consistent participation.
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9 Conclusion

Attracting students for admission and ensuring their sustained attendance requires a
multi-pronged approach involving institutional branding, innovative pedagogy, financial
support, and motivational strategies. By creating an engaging environment and tracking
attendance mathematically, institutions can significantly improve both enrollment and
participation, thereby strengthening their academic reputation and student success.
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